Poccuiickuii ppIHOK 4as — OAMH U3 CaMbIX
KPYIHBIX B Mupe. Bo MHOroMm aT0 cBsA3aHO C !
T€M, 4TO HOYTU BCE HACEJEHHUE CTPAHDI NbET
! pactu Gaarosapst o6meil rocyfapcTBEHHOMH :
MOJAJIEPHKKE CEJbCKOTO X03dWcTBa (puc. 2).

9TOT HAIIUTOK.

AWHAMUKA U CTPYKTYPA
nNMPOU3BOACTBA

B nepuox ¢ 2010-ro o 2016 rox nux npo-
u3BOACTBA yad B Poccuu npuxoxuics va 2013
rog (puc. 1). lloce aToro HabIOAAIOCH CHU- :
: ro @O, raie BhIMycKaeTcs moutu 80% Bcero uas

xeHne. Ba)kHO OTMETUTBD, YTO BBITYCK Kode,

OB30P PO

Banosoii c6op waiiHoro smucrta B Poccun

: Ha reppuropun Poccun gaii BoipamusaeTrcs

Ke Anpires.

KOTOprﬁ AJIs1 HEKOTOPBIX HOTp€6I/ITeJI€ﬁ AB-

JNgeTCA 3aMEHUTENIEM Jas, CTAOMIBHO PACTET,
B TOM YHCJI€ TIEPETATUBAA Ha ce6d 9acThb Mo-
TpebJeHNs Yas.

Pucynok 1. AMUHAMUKA NMPOU3BOACTBA YAA
B 2010-2016 ropax, Tbic. T
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© Pucynok 2. AMHAMUKA BAJIOBbIX CEOPOB

 YAMHOIO JINCTA & 2010-2016 ropax, Tsic. T
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cokpamenue. Oxnako ¢ 2014 rojga on Havan

B OCHOBHOM IIPOM3BOACTBO Yasi CKOHIEH- :
TpuposaHo Ha Tepputopuu Cesepo-3anagHo- :

| 3a CYET PACIOJOKEHHS 34€Ch IPOU3BOACTBEH-
HeBesuk, 1 1o 2013 roma HaGIOLATIOCH €rO :

HBIX MOIIHOCTEH OJHOTO U3 BEAYIUX UTPO-
koB peiHKa — OO0 «Opumu-Tpeiin» (CaHKT-
ITeTep6ypr) (puc. 3).

Ha BTOPOM MECTEC pacnoJjaracTcs HCH-

¢ rpansublit PO ¢ goseit B 15%, yerynusimuii 3a
. Tonbko B KpacHogapckom kpae u B Pecniy6in-

2010-2016 roxpr 60snee 20 n.o. B morn3y Cese-

¢ po-3amazHoro u Apyrux efepaibHbIX OKPY-

ros. Tpersio noszunuio 3anumaet IOxubI1il PO
c noxneit Bcero 5,3%. BakHO OTMETUTDb, UTO
IPaKTHYECKU OTCYTCTBYET IMPHUBA3KA MPOU3-

BOACTBA K MECTAM IIPOU3PACTAHU A Tasd.

ANHAMUKA OBBbEMA PbIHKA

HpOI/ICXOJ_II/IT POCT pbIHKA B ACHEKHOM

BBIPAKEHHUH, YTO CBA3AHO IPEXJAE BCETO C
POCTOM LIE€H HAa Yail, BCIJIECK KOTOPOTO IIpHU-
xojpuiics Ha 2015 rox (puc. 4). Ha pone naxaio-
IMUX 06BEMOB IPOU3BOJCTBA, MUHUMATILHOTO
9KCIIOPTA U MPAKTUYECKU CTAGUIBHOIO 0Gbe-
Ma IMIIOPTa MOKHO F'OBOPUTH O NAJCHUH PhIH-
Ka B HAaTYPaJbHOM BBIPAKEHUU, HECMOTPS HA
POCT 060POTA PO3HUYHOI TOPTOBJIH B JEHEX-
HOM BBIPAKEHUH.

B cBssu ¢ TEM, UTO Yyai nbeTt OPaKTUICCKN

" Bce macenenue Poccum, CTPyKTypa pO3HHU-
HBIX IPOJAAXX 3TOH HPOAYKUUU B JEHEKHOM
BBIPAKEHUU B IIOCJIEAHUE TOJbI OCTAETCSH
| IPAKTHUYECKH HEM3MEHHOM. Jlugepamu mo no-
© TpeGueHUIo Yas ABAAIOTCs LleHTpaibHbIA 1
¢ TIpusomxkckuit @O (puc. 5). lons Kpeimckoro
- @O (g0 ero npucoexunenus k I0xuomy PO)



Pucytok 3. CTPYKTYPA NMPOU3BOACTBA YAA N0 OCHOBHbIM ®0
8 2010-2016 roaax B HaTypanbHOM BbIpaXeHuu, %
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B 2015 roxy cocrasuna 0,5% npo- :
naxxk. B 1mesoM ke MOYKHO TOBO-
PHUTB, YTO €CThb IPsIMAs KOPPeJIsi-
st MEXK/y HOTpeGICHUEM Yast U
4HCJIEHHOCTBIO HAaceaeHus pege-

PaJIbHBIX OKPYTOB.

LIEHbI

Cornacuo ganubiM Poccrara,

B IOCJeZHUE TOABI Habm0xaeT- |
Csl 3HAYUTEJbHBIA POCT I€H HA :
qaii. Peskuii ckadok nmpousomes :

B 2015 roay, Korja makeTupoBaH- NMOTPEBJIEHUE

HBIH 4ail nogopoxan Ha 30,7%,
a nuctosoit — Ha 40% (puc. 6).

B 2016 roxy pocT neH 3aMeuInI-
cd, a 32 HepBOE MOJYroAUE MO :
060MM BHUJAM 4ast OH COCTABJIANI '
menee 5%. Haubosee BbicOKUE :
nensl B uioHe 2017 roga BuigBie-
HbI B MOCKBe, @ caMble HUBKHE — B

IIpusomxckom PO.

BHELLUHAA TOProBns

B Poccuio mMmmoprupyercs

IIPEUMYIECTBEHHO YE€PHbII vaii:

nanpumep, B 2016 roay, Kak U B
2015-M, ero o B o01mEeM oobeMe :

HMIOpTa cocTaBuaa okoso 92%

B HATypaJbHOM BhIpakeHuu. Ha :
JOJLIO 3€JIEHOTO Yasi HPUXOAUTCS
8,2%, a ponst Mare (maparsaficko- :
ro yas), MeJJIEHHO HaOUPaloero
nonyasipaocTs B Poccuu, cocra-

Bua 0,02% umnopra.

ropxy cocraBun 173,5 Teicsiam
touwn, B 2015 roay — 173,1 Teicsum
ToHH, a B 2016-Mm — 164,3 Thicaun
ToHH. TakuM 06pa3zoM, MOXKHO

TOBOPpUTH O TOM, 9TO CaHKIOHU

IPaKTUYECKH HE KOCHYJINUCH daii- |
HOTO pBIHKA. Pasmep mmmopra !

He3HauuTeseH. bosbiie Bcero uas
B Poccuio mocrasagior Muagusa,

Ipu-JIanka n Kenusa, Ha KOTO- :

| mpejHa3HAYEHbI

42 53

. LienTpanbHbiii ®0

. Cesepo-3anapHbii ®0
HOxHbIA DO

2015
2016

peie B 2016 roay npumiaocs 67%
nmnopra — 26,9, 24,3 u 15,8%, co-
orsercTBeHHO. IToutn 75% dvas B
Poccuio mpuxozasaT 6e3 Toprosoi
MapK{ KPYIHBIMH MapTHAMH U
15l PACOBKU.

: Cpenu hacoBaHHBIX YaEB JIUIUPY-
et AhmadTea (Ahmad Tea Ltd.,
Benuxo6puraHus), Ha AOJIO KO-

TOPOTO MPHUXOAUTCA OKOoI0 5%
UMIIOPTA.

IToTrpe6nenne uasa B Poccun
| SIBJAETCS IOCTATOYHO CTAGUIb-
" HBIM M PACTET BMECTE ¢ POCTOM
060poOTa PO3HUYHON TOPrOBJIU. :
CTOUT OTMETUTD, UTO KOe cymie- :
CTBEHHO HAPACTHJ CBOIO CTPYK- :
TypHyIo foiio B 2015-2016 rogax.
Bo mHOrom »To cBfi3aHO C pas-
" BUTHEM B CTpaHe MOJbI Ha HETO,
{ KOTOpas PacnpOCTPAHACTCA HE :
 Troapko Ha cdepy HoReCa, HO :
U Ha jJoMamHee noTpe6ieHuE U
{ moTpe6renne Ha pabore. Kpome
TOTO, MHTEPEC K STOMY HAIMTKY |

pacTer 3a c4eT pocTra HoTpedie-

Moro kode HOx BIMUSHUEM yBe- :
JNYeHNs IPOAaX KOQEeMaUUH :
u Ko eBapok, a TaKkKe BBICOKOH :

MapKETUHTOBOH

npoussoguTenaeid. Yaii ke TOAbKO :
 HAYMHAET MOABIATLCA B ACCOPTHU- !

O6mbem ummnopta yas B 2014 | MeHTE HPOAYKIMM JUIS KAICYJIb-

HBIX KO(PEMAIIHH.

Takass AMHAMUKA NPUBOAUT '
K TOMY, 4TO B paMKaX TOBApHOH :
TPYIITBI «HATTUTKH> Yaii yCTyMmaeT :
: cBolo cTpyKTypHYIO K010 KOde, |
KOTOPBIH TaKke CHUMKAET JAOJIO
HpPOYUX HANUTKOB (LUKOPUH U
: apyrue) (puc. 7).

ITo mannbiM komnanuu Niel- :

sen,

AKTUBHOCTH

HanGonpmuil 06beM Io-

TpebJeHusI NPUXOJUTCH HA Ia- :

KeTUPOBAaHHBIN wailt — 30,4% B

HaTypanxbHoM u 29,2% B geHex-

HOM BbIpa’keHuu. BecoBoil uaii
3aHUMAET, COOTBETCTBEHHO, 16,7
u 11,7%. Ctout OTMETUTDH, 4YTO
B 2016 roay, mo cpaBHEHHUIO C

2015-M, NPOAAKH COGCTBEHHBIX

TOProOBBIX MAPOK CETEH COKpaTu-
JINCh: B KATETOPUHY ITaKETHPOBAH-
Horo 4yaa — Ha 16,3%, a B karero-
puu Becooro — Ha 2,8%.
BbIsABIE€HHbIE TEHAEHIUU I10-
3BOJIAIOT CJl€JaTh BBIBOJ, O TOM,

| 9TO PBIHOK Yasg HAXOLUTCS IIOJ
{ HUA KOo(pe B 3epHAX U PACTBOPHU- :
ro pbIHKA, SBJSIONETOCS OCHOB-

HBIM €I'O TOBAPOM-3aMCHUTEJICM.
Takas CHUTyanusl CKJIaAbIBA€TCsI
IIpeXxae BCEro mnoa BJIHSIHUEM

MapKeTI/IHFOBOﬁ AKTHUBHOCTHU

npousBojguTeneid kode, ¢ KOTO- :
poil mOTpe6GUTe N CTAJIKUBAIOT- :

Csl He TOJBKO B BUJE PEKJAMBI 1
HMPOABMKEHUS B TOYKAX IIPOAAK,
Ho u B cermedure HoReCa. 910
HPUBOAUT K MEPEKIIOUYECHUIO I10-

Tpebureneil ¢ yas Ha Kode, KAK :

B CUTYyalMsAX JOMANIHErO IOTpe-
6JIeHHs, TaK U IPU MOCEIECHUHU
NpEeANpUATUE PECTOPAHHOTrO
6usHeca. [TopiusaTp HA cuTyanuio
MOKET MOSIBJ€EHHNE HOBBIX BUJOB

WORLD FOOD-2017
MaBunboH 2, 3an 2, ctenp D365, D363

Mnpa py6.

PRO ECUADOR
MOCKBA

2 D

4qasd, B TOM YHCJI€E 3K3OTHUYECKUX,

! KOTOpbIE NPUBJIEKYT BHUMAaHHUE

norpedureseil, a Takxe padora

HpOI/I3BO,Z[I/IT€JI€I>’I IO IIpommaraHjae

ITIOJIb3bI 9asd AJIs1 3JOPOBbS B IIPO-

{ TUBOBEC MH(MOPMAIIUHU O HETATUB-
| HOM BO3J€HCTBUU OGOJBIIOTO IO-

TpebaeHus Kode.
Enena Ilonomapesa,
dupexmop no passumuio
I'’K Step by Step

: Pucynok 4. AMHAMUKA PO3HU4HbIX
: MPOOAM YAHA B 2010-2016 ropax,
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Pucytok 5. CTPYKTYPA PO3HUYHbIX MPOOAX YAA M0 ®0
B 2010-2016 rogax B CTOMMOCTHOM BbIpaXeHuH, %
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Pucynok 6. JUHAMUKA PO3HMUYHBIX LIEH HA YA & 2010-2017 rogax’
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* Mo COCTOSHNIO Ha UIOHb COOTBETCTBYHOLLEr0 roaa.

Research by Company
“Step by Step”

Review of the

Russian Tea Market

. centrated in the Northwestern

The Russian tea market is :
among the largest ones in the :
world. This has a lot to do with the :
fact that almost the whole popula-
~ cated there.
: The Central Federal District is : remaining practically unchanged
during the past years. The leaders

tion of the country drinks tea.

PRODUCTION STRUCTURE
AND DYNAMICS

During the period from 2010 to :
2016, the peak of tea production in :
Russia fell on 2013. After that a de- :
cline was being observed. It is im-
portant to note that production of :
coffee, regarded as a substitute for :
tea by some consumers, is steadily :
growing, in particular, taking over
. MARKET SIZE DYNAMICS
Gross tea harvest in Russia -

part of the tea consumption.

is not high, and until 2013 it was
declining. However, it started in-
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¢ agriculture. In Russia tea is only
grown in Krasnodar Krai and in :
. the Republic of Adygea.

. CeBepo-3anapHblii ®0

. Cesepo-Kaska3sckuit @0

. NlanbHeBocToYHbIH DO

creasing in 2014 by virtue of the
: overall state support program for :

¢ volume of imports one can speak :

Tea production is mainly con- :

. terms despite an increase in retail
: 2014 and 2015 equaled 173.5 thou-

Federal District, which produced :
almost 80% of all tea due to pro- :

duction facilities of “Orimi Trade” :
LLC (Saint Petersburg) being lo- :

second with the share of 15%, hav- :
© ing lost 20 pp in favor of the North- :

~ thereof in value terms has been

western Federal District and other :
regions in 2010-2016. The third po- :
sition is held by Southern Federal :

District with a share of only 5.3%.
It should be noted there is virtually

- Federal District) in 2015 amounted
© to 0.5% of all sales. All in all, one

no connection between production :

locations and tea growing locations.

¢ relation between tea consumption :

Pucynok 7. CTPYKTYPA PO3HUYHOW TOPIOBJIX FOPAYUMU
HAMUTKAMMU MO BUOAM, % k o6opoty
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of a market reduction in physical :

trade turnover in monetary terms.

Given that tea is consumed by
virtually the whole Russia’s popu- :
lation, the structure of retail sale

in tea consumption are the Central
and Volga Federal Districts. The
share of the Crimean Federal Dis- :
trict, (before it joined the Southern :

can state that there is a direct cor- :

“and population of federal districts.

monetary terms, which is primar- :

ily due to growth in prices for tea,

. PRICES

Market growth is occurring in :

According to Rosstat, in re-

M yai
M kode
. Lpyrue

2015
2016

for tea has been recorded. A sharp
increase occurred in 2015, when
. teabags became 30.7% more ex-
: pensive and prices for loose leaf
! tea increased by 40%. In 2016 the
. price increase slowed down and
did not reach 5% for either tea cat-
egory during the first half of the
¢ year. The highest prices as of June
2017 were recorded in Moscow,
. whereas the lowest prices were
¢ demonstrated by the Volga Fed-
© eral District.

. FOREIGN TRADE

Russia mainly imports black

. tea: for example, in both 2015
: and 2016, its share in the overall
: yolume of imports amounted to
the peak of which happened in
2015. Against the backdrop of de- -
: clining output volumes, minimal
- exports and a practically stable

around 92% in physical terms.
The share of green tea equaled
8.2%, and the share of mate (Para-
guayan tea beverage), slowly gain-
ing popularity in Russia, amount-
ed to 0.02% of imports.

The volume of tea imports in

sand tons and 173.1 thousand tons
respectively, whereas in 2016 it
amounted to 164.3 thousand tons.
Thus one can conclude that sanc-
tions virtually did not concern
the tea market. Import volume is
insignificant. Most tea is imported
into Russia from India, Sri Lanka
and Kenya, which accounted for
67% of imports in 2016 — 26.9,
24.3 and 15.8% respectively. Al-
most 75% of tea supplied to Russia
is delivered without a trademark
in large quantities and is intended

for packing. Among packaged tea
brands, the leader is “Ahmad Tea”
¢ (“Ahmad Tea Ltd.”, Great Britain),
: the share of which is around 5% of
- cent year slight growth in prices

imports.
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CONSUMPTION

Tea consumption in Russia is rather stable

and grows along with growth in retail trade

turnover. It should be noted that coffee has sub-

2016. This was largely due to the development :
of fashion for it the country, not only spreading
within the HoReCa field but also in consump- :
tion at home and at work. In addition, interest :
in this drink is increasing due to growth in con-

sumption of coffee beans and ground coffee

machines as well as high marketing activity of

manufacturers. Tea, on the other hand, is only
starting to become available in the range of :

products for capsule coffee machines.

Such dynamics lead to a situation where :

© within the ‘drinks’ product category, tea is los- :
ing its structural share to coffee, which is mak- :
¢ ing shares of other drinks (chicory and others)
stantially increased its structural share in 2015~ :

decrease as well.

According to “Nielsen”, the largest volume of
consumption falls on tea in teabags — 30.4 and
29.2% in volume and value terms respectively. Tea
sold by weight occupies 16.7 and 11.7% respec-
tively. It should be noted that in 2016, compared
: to 2015, sales of private labels of retail chains
under the influence of growing sales of coffee : dropped — by 16.3% in the category of teabags
© and by 2.8% in the category of tea sold by weight. :

Elena Ponomareva,
Development Director
“Step by Step” Group

@ MAPKETUHITOBOE AFEHTCTBO

STEP BY STEP

* MapKeTUHroBoe KOHCYJ/IbTUpOBaHue
* MapKeTUHroBble UccrefoBaHus

e [oTOBBIE NCCNIEAOBaHUS

* UccnepoBaHusa cermeHta HoReCa

* BpeHauHr

111033, MockBsa,
3onoTopoxckuii Ban, 32,
cTp. 2, Kom. 304

bL| Au-room

Ten. +7 (495) 109-0779
E-mail: info @ step-by-step.ru
www.step-by-step.ru
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